
Main Street Waterloo welcomes you to historic 
Downtown Waterloo.  Stretching from Walnut 
St. to Washington St. and 6th St. to the 
Techworks Campus, the downtown district 
serves as the City Center surrounded by 
vibrant businesses, government services, and 
community events. Showcasing a healthy 
community, Downtown Waterloo is a key 
element in the industrial, commercial, and 
professional recruitment to the community.  

In recent years, Downtown Waterloo has been in 
the midst of an economic resurgence attracting 

new investment.  Offering a wide variety of dining, 
retail, historic attractions, vibrant nightlife and 

entertainment options, one can indulge themselves 
in our vibrancy and uniqueness. More than 40 new 

businesses have opened since January 2018 ranging 
from gourmet grilled cheese, to retro clothing, to deliciously 

decorated strawberries, to kombucha. Downtown Waterloo is 
the place people and businesses want to be. 
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 Positively Waterloo

I love how downtown 
Waterloo attracts 
such a diverse 
customer base. It’s 
always nice to meet 
people who are new 
to the area and are 
exploring all the 
local businesses. 

-JEN, TWO SCOOPS

Funky Junk-a-Loo 
Taste of Loo 
FridayLoo 
My Waterloo Days 
Mayor’s Independence Day Celebration 
Food Truck Festival 
Tour De Loo 
Downtown Trick-or-Treat 
Winter WonderLoo

Annual Events

 

 

DOWNTOWN WATERLOO 
WATERLOO, IOWA 

DAYTIME POP  

Daytime Population  5 Min 10 Min 20 Min 

Total Daytime Pop 21,479 71,488 140,684 

Daytime Change 19.3% 14.4% 10.5% 

71,488 10 MINUTE DRIVE TIME | 2019 

DAYTIME CHANGE: 14.4% 

MARKET SNAPSHOT 
Esri 2019 

Source: Esri Market Profile | 02.20 
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DOWNTOWN WATERLOO DRIVE TIME MARKET 
DEMOGRAPHIC FAST FACTS ESRI 2019 

25,983 

HOUSEHOLDS  

Households 5 Min 10 Min 20 Min 

2019 Estimate 6,967 25,983 51,171 

HH Growth (2019-24) 0.4% 0.6% 1.6% 

10 MINUTE DRIVE TIME | 2019 

2019—24 GROWTH: 0.6% 

Est. State HH Growth (2019-24) 3.0% 

POPULATION  

Population 5 Min 10 Min 20 Min 

2019 Estimate 18,003 62,499 127,336 

Growth (2019-24) 0.5% 0.7% 1.6% 

62,499 10 MINUTE DRIVE TIME | 2019 

2019—24 GROWTH: 0.7% 

Est. State Pop Growth (2019-24) 3.0% 

$42,899 
Median HH Income 5 Min 10 Min 20 Min 

2019 Estimate $33,852 $42,899 $50,778 

Growth (2019-24) 12.2% 13.3% 11.8% 

10 MINUTE DRIVE TIME | 2019 

2019—24 GROWTH: 13.3% 

2019 State: $58,745 2019-24 Growth: 14.0% MEDIAN HH INCOME  

Main Street Waterloo and community partners are taking a pro-
active approach to planning for the future prosperity of Waterloo’s 
traditional downtown district. 
 
The efforts of Main Street Waterloo and its partners, along with 
investments made by the public and private sectors, are working to 
heighten the appeal of the district among consumers, investors and 
entrepreneurs. Moving forward, it will be critical for the community 
to capitalize upon and leverage these investments and ongoing 
Main Street Waterloo marketing efforts to position the downtown 
as a local and regional attraction, economic engine, and center for 
commerce.  
 
This Market Snapshot, prepared as part of a more comprehensive 
study and technical assistance services commissioned by Main 
Street Iowa, highlights and summarizes demographic, lifestyle and 
retail data, characteristics and trends in the marketplace. The 
information, along with market insights explored during the 
project’s ensuing phases, provides groundwork, benchmarks and a 
basis for important decision-making processes that will help guide 
future business development strategies.  

Waterloo is a Main Street 
Iowa community. 

The mission of the Main Street Iowa 
Program is to improve the social and 
economic well-being of Iowa's 
communities by assisting selected 
communities to capitalize on the 
unique identity, assets and character 
of their historic commercial district. 



Why Downtown Waterloo? Visitors can experience the renewal 

and renaissance throughout the downtown district. Whether 

looking to visit museums and attractions, parks and activity 

areas, eateries, or retailers, Waterloo residents and visitors 

alike find high quality experiences celebrating the history 

of Waterloo and the small business owner. Main Street 

Waterloo has been leading the efforts toward reinvestment 

and revitalization through collaboration, volunteerism, 

business expansion and entrepreneurial development, 

while attracting people to the Main Street District. As the 

economic resurgence continues businesses continue to 

open in the downtown district. There has never been a 

better time to join this movement. 

Since its designation as a Main Street 
Community in 1996, Downtown Waterloo has 
experienced:
  
Net new businesses: 228  
Net new full-time employees: 543  
Private dollars invested in projects: $57,860,188 
Buildings sold: 114 
Private dollars invested in acquisition: 
$35,669,020....... and growing every day! 

 

 

DOWNTOWN WATERLOO | IOWA 

LIFESTYLE PROFILE ESRI 2019 

Information on Esri Tapestry methodology and applications, along with descriptions 
for Tapestry’s 67 segments, are available from the Esri website at: 
http://doc.arcgis.com/en/esri-demographics/data/tapestry-segmentation.htm 

Source: Esri Community Tapestry Segmentation | 02.20 
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10 Minutes 95.5% 

20 Minutes 96.7% 

State 97.4% 

91.8% 
2019 EMPLOYED 

5 MIN. CIVILIAN POP 16+ 

33.3 
MEDIAN AGE 

5 MINUTES | 2019 

10 Minutes 37.4 

20 Minutes 36.0 

State 39.1 

$17,797 
PER CAPITA INCOME 

5 MINUTES | 2019 

10 Minutes $23,741 

20 Minutes $27,861 

State $31,195 

2019 Employed 16+ 5 Min 10 Min 20 Min 

Total Estimate 7,793 30,853 68,012 

  - White Collar 37.3% 49.0% 56.0% 

  - Services 25.5% 19.6% 19.1% 

  - Blue Collar 37.2% 31.5% 24.9% 

2019 EMPLOYMENT BY OCCUPATION 

Source: Esri Market Profile | 02.20 

2010 Tenure/Status 5 Min 10 Min 20 Min 

Owner Occupied 50.4% 64.7% 67.1% 

  — With Mortgage 34.9% 43.7% 44.6% 

  — Free and Clear 15.5% 21.0% 22.6% 

Renter Occupied 49.6% 35.3% 32.9% 

HOUSEHOLDS BY TENURE AND MORTGAGE STATUS 

TENURE AND 
MORTGAGE  

Drive Time Households 5 Min 10 Min 20 Min 

2019 Diversity Index 67.9 51.6 38.0 

The Diversity Index summarizes racial and ethnic diversity. The 
index shows the likelihood that two persons, chosen at random 
from the same area, belong to different race or ethnic groups. 
The index ranges from 0 (no diversity) to 100 (complete diversity). 

2019 DIVERSITY INDEX 

DIVERSITY 

Housing Units 5 Min 10 Min 20 Min 

2019 Estimate  8,220 28,606 55,441 

  - Owner Occupied 42.5% 58.7% 62.0% 

  - Renter Occupied 42.3% 32.2% 30.3% 

  - Vacant 15.2% 9.2% 7.7% HOUSING UNITS  

2019 HOUSING UNITS SUMMARY 

Estimated State Percent Vacant (2019) 9.3% 

DOWNTOWN WATERLOO DRIVE TIME MARKET 

MARKET TRAITS ESRI 2019 
Esri’s Community Tapestry is a geodemographic segmentation 
system that integrates consumer traits with residential 
characteristics to identify markets and classify U.S. neighborhoods. 
Tapestry Segmentation combines the "who" of lifestyle 
demography with the "where" of local geography to create a 
classification with 67 distinct behavioral market segments (Tapestry 
Segments), each belonging to one of fourteen LifeMode Groups.  

Top Drive Time Area Esri Tapestry LifeMode Groups  

Tapestry LifeMode groups represent markets that share a common 
experience—born in the same generation or immigration from 
another country—or a significant demographic trait, like affluence. 
The Middle Ground and GenXurban LifeMode Groups are among 
those most prevalent in the Downtown Waterloo drive time areas. 

► Gen X in middle age; families with fewer kids and a mortgage 
► Second largest Tapestry group, comprised of Gen X married couples, 

and a growing population of retirees 
► About a fifth of residents are 65 or older; about a fourth of 

households have retirement income 
► Own older single-family homes in urban areas, with 1 or 2 vehicles 
► Live and work in the same county, creating shorter commute times 
► Invest wisely, well-insured, comfortable banking online or in person 
► News junkies (read a daily newspaper, watch news on TV, and go 

online for news) 
► Enjoy reading, renting movies, playing board games and cards, doing 

crossword puzzles, going to museums and rock concerts, dining out, 
and walking for exercise 

GenXurban (LM 5) | #1 in 20 Minutes  
5 Minutes 10 Minutes 20 Minutes 

HHs Percent HHs Percent HHs Percent 

458 6.6% 7,460 28.7% 16,995 33.2% 

► Lifestyles of thirtysomethings 
► Millennials in the middle: single/married, renters/homeowners, middle 

class/working class 
► Urban market mix of single-family, townhome, and multi-unit dwellings 
► Majority of residents attended college or attained a college degree 
► Householders have ditched their landlines for cell phones, which they 

use to listen to music (generally contemporary hits), read the news, and 
get the latest sports updates of their favorite teams 

► Online all the time: use the Internet for entertainment (downloading 
music, watching YouTube, finding dates), social media (Facebook, 
Twitter, LinkedIn), search for employment 

► Leisure includes night life (clubbing, movies), going to the beach, some 
travel and hiking 

Middle Ground (LM8) | #1 in 5 Minutes  
5 Minutes 10 Minutes 20 Minutes 

HHs Percent HHs Percent HHs Percent 

3,129 44.9% 6,001 23.1% 12,248 23.9% 

Main Street Waterloo is dedicated to maintaining and 
enhancing the vitality of our downtown center.

319.291.2038
www.mainstreetwaterloo.org

director@mainstreetwaterloo.com
212 E 4th Street | Waterloo, IA 50703

Move to Downtown Waterloo! We love the atmosphere 
with festivals and fun throughout the year. Join our 
group of retailers as we work together for continued 
success. WE LOVE DOWNTOWN WATERLOO AND SO WILL YOU!!!

-Mary


